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Britain Invests 
Trends and Views on Direct Investment by British Companies in Germany 

The German-British Chamber of Industry & Commerce promotes trade and investment between the United Kingdom and Germany. Building on 

its role to inform the wider economic and political world about British-German trade and investment. the Chamber carried out its third survey on 

the trends and views of British subsidiarie5 In Germany. Investigating factors such as market focus and trends in future developments, UK parent 

companie5 with operations in Germany completed a comprehensive questionnaire. The results highlight the current trends in direct investment by 

British companies in Germany. 

, 

I Sectorial distrIbution of British companies in Germany 

S4nce 2C08, British manufacturing in Germany has grown from 18 per 

cent!O 0\Ier 30 per cent allhe end of 2011. COn!inued grOl'lth can also 

be seen in the sector of Wholesale, Retail and LogistG (2009: 9%. 2011: 

22%), On the other hand. Business Services has declined from its peak of 

35 per cem in 2009, although thiS sector still represents the second largest 

activity for British companies in Gefmany. 
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II Development of main business activities of British 
subsidiaries In Germany 

Over the next three years. British companies expect to continue to 

grow their sales and distribution activities as well as increasing their 

services. Only a minofity of companies will actually reduce their 

activities in Germany. Despite the volatile economiC climate, the vast 

majority of British companies are planning to continue to invest in 

research and development in the next three years. -

III Unique sellinq propositions of British companies 
in Germany 

The unique selling propositions for Brit ish companies in Germany 

remain quality and service. However, price does not seem to be as 

important a factor for British companies as only 5 per cent see this 

as their unique selling proposition (2009: 9%). 
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Compared to Pfevious surveys, profitability seems to be reached 

quicker than before. Around 70 per cen! of companies reached 

profitability after 3 years, compared to 60 per cen! in 2008. 

Furthermore. 2008 results showed that 16 per cent had not yet 

reached Pfofitability, This percentage was drastically reduced to 

just over 7 per cent. 
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V Governmental support 

British companies investing in Germany would appreciate support from 

the German government or regional development agencies, especially 

with regards to financial support advice on skills availability and 

corporate training. Trade associations and local chambers in Germany 

can also play an important role as 18 per cent of respondents identified 

networking and contact to potential partners as essential. 
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VI Reasons for investing in Germany 

As in the previoos surveys, market driven factoo remain the main 

reasons for British companies to invest in Germany. Compared to 2009, the 
availability of a skilled workforce now seems equally important. The focus 

of Germany as an exp:xt base into other markets has shifted from Western 

Europe (2009: 3('1%) to Eastern Europe (2009: 15%), refle<ting 

current economiC tterm. 
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VII Company performance compared to other 
German companies in the same Industry sector 

As in previous surveys, the majority of British subsidiaries stated that 

their labour productivity arxl financial performance is as good as or better 

than their German counterparts: 

VIII Impact of the current economic climate 
in the UK 

In comparison to our 2009 survey, British companies are more confidem. 

In 2009. 52 per cem of British su~d iaries in Germany belie\«lthattheir 

operations in Germany had been very severely affected by the eccmomiC 

downturn in the UK. Now over two-thirds of the respondents state that the 
e<or.omic situation in the UK does not affect their operations in Germany. 
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IX Impact of current economic growth in Germany 

The majority of Br itish subsidiaries in Germany have been poSitively 

affected by eccmomic grOW"th in Germany OIer the past year. Only a small 

minority felt negatively affected. 
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X Future trends - Opportunities 

Compared to the last four years, Bri tish subsidiaries see continued 

growth in the German economy as an opportunity to further invest in 

the country_ Moreover, Germany's central European location is still seen 

as a valuable factor for future expansion 
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XI Future trends - Threats 
I 

Cont inuing from our 2009 survey, a slowing down of growth is st ill seen 

as the major threat by British subsidiaries in Germany. Also, a shortage 

of labour skil ls is now seen as a key factor for the future development of 

British companies in Germany (21Xl9: 19%). 
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